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Words...

“Theres too many men, Too many people, Making 
too many problems, And not much love to go round”

-Land of Confusion by Genesis

Have some great work to share, some 
thoughts on the art scene, news, or anything 
else to share? Send it to us. If it’s art related it 
has a home here.

You can send your submissions to 
submissions@imgmagazine.net or they can 
be uploaded directly to us from our web site 
at imgmagazine.net

Don’t be shy. Speak your mind and share it 
with others. Let the community grow

Special thanks go out 
to The Artstract Co. in 
Gravenhurst, Ontario for 
donating the server space to 
host the IMG web site. You 

can reach them at: www.theartstract.com

COVER: Shaun Stratford - For more 
information see page 10

PAGE 2: Raphael Duchesne - For more 
information see page 8

PAGE 3: Shaun Stratford

BACK COVER: Brandon McGregor - For 
more information see page 14

W
ow, am I ever running behind. We’re nearly 
through September and still working on the 
August issue.

It always seems to be the way though, August is a brutal month 
for getting things done. It’s not that nothing gets done in August, 
it’s that too much gets done in August and there’s no time left for 
the usual suspects. It could be worse I’m sure, so I shan’t complain 
too loudly, but I’m sure many of you understand where I’m coming 
from here.

From my perspective though, it’s been a pretty good month and 
one spent surrounded by art. From the people painting from 
downtown sidewalks, to photographers meeting dockside, live 
performances and film screenings at bicycle races to the ever 
present road trip tunes, it just seems that August is the month for 
art. Not that there’s ever a bad time for artistic endeavour, perhaps 
it’s just that the warm weather makes us a little more receptive.

And this issue is certainly the product of an August. A little slow 
and a little lazy but made interesting by chance meetings and wild 
ideas. It starts out with an introduction to some work by Raphael, 
our newest editor here at IMG, Raph not only put together 
portions of this issue, but decided to share some of his past work. 
Following that you’ll find Shaun, whom I met by chance out on a 
dock thanks to an shared interest in photography. As for wild ideas, 
you need only flip the page to learn more about our new Creative 
OPs section and how you can take part. Hope you enjoy the issue 
and decide to share your work in a future issue. And as always, 
spread the word and help IMG grow.

Until next time - Brandon McGregor
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neWs...

This magazine is licensed under the  
Creative Commons  

Attribution-NonCommercial-NoDerivs 
License.

You are free to copy, distribute, 
display, and perform the work 
under the following conditions: 
*Attribution. You must attribute the work in 
the manner specified by the author or licensor. 
*Noncommercial. You may not use 
this work for commercial purposes. 
*No Derivative Works. You may not 
alter, transform, or build upon this work. 
*For any reuse or distribution, you must make 
clear to others the license terms of this work. 
*Any of these conditions can be waived if you 
get permission from the copyright holder.

Your fair use and other rights are in no way 
affected by the above.

This is a human-readable summary of the 
Legal Code (the full license). To view a copy 
of this license, visit http://creativecommons.
org/licenses/by-nc-nd/2.0/ca/ or send a letter 
to Creative Commons, 559 Nathan Abbott 
Way, Stanford, California 94305, USA.

Copyright of individual pieces belongs to 
the creator. For more information on any 
individual piece featured here, contact the 
artist.

creativecommonscc

BY: $ =

EmpathicArtwork

British and American computer scientists have created artwork 
that changes along with the viewer’s mood. Using photos collected 
with a webcam, special software analyses key facial expressions to 
determine the emotional state of the viewer. The artwork, which is 
displayed on a computer screen, immediately responds accordingly. 
For example, if a webcam shows the viewer smiling, the painting 
appears more vibrant with smoother brush strokes. As that smile 
turns into a scowl, the painting will become darker and more 
sombre with fiercer brush strokes. For more information on the 
empathic artwork project, including a video demonstration, visit 
the project website at cs.bath.ac.uk/~vision/empaint 

Andy WarholArt Exhibition

The Art Gallery of Ontario, located in Toronto, is hosting an art 
exhibition entitled “Andy Warhol / Supernova: Stars, Deaths and 
Disasters, 1962-1964”. According the AGO website, the exhibition 
focuses on one of the most influential periods in the artist’s life. 
It combines both paintings and films, and features well-known 
images of Elvis Presley and Elizabeth Taylor, as well as darker 
imagery including car accidents, criminals and electric chairs. The 
exhibition can be viewed until October 22, 2006. To find out more 
visit the AGO website at ago.net    

2006 Adobe DesignAchievement Awards

Adobe has recently announced this year’s contest winners. More 
than 1,800 students competed in 9 different categories including 
Animation and Digital Photography. The winning entries can be 
viewed at adobe.com/education/adaa/winners
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CreativeoPs

ComingUp

So what’s on the horizon you ask. 
This:

“Holidays” 
Issue #10 - December 2006 

Deadline: December 15

“New Beginnings” 
Issue #11 - February 2007 

Deadline: February 16

“Growth” 
Issue #12 - April 2007 

Deadline: April 13

Be sure to get your submissions in on 
time to take part.

So it’s called Creative OPs, but what is it?

Creative OPs is the name we’re giving to a new feature in IMG. 
With each issue, there will be a theme assigned and a few pages 
of  that issue will be dedicated to how different artists interpret 
that theme.  Artists are welcome to submit their interpretation 
in any form they desire - photography, paint, poetry, pretty much 
anything goes. You can create new work specifically for the issue, 
or send in something you’ve done in the past that embodies your 
interpretation, the choice is up to you. And you can submit as many 
pieces as you would like - far be it from us to stiffle creativity.

To share your work as a part of the Creative OP, just submit it 
like you would any other piece. That means either emailing it to 
submissions@imgmagazine.net or using the submission form at 
www.imgmagazine.net/submit.php. The only difference is that you 
need to let us know that your submitting the work for Creative 
OPs and that there is no need for a biography. We will however 
include a listing of each artist taking part and a means to contact 
them alongside - so be sure to send us the contact info you’d like to 
have included.

The themes are open to discussion on the forums at www.forums.
imgmagazine.net under Creative OPs so make your thoughts 
known and we’ll choose from the ones that strike our fancy.

We’re getting started with the theme “Holidays” so get out there 
and show us what you think of when thinking holidays and send 
it in. Stop by the forums to learn more and weigh in with your 
thoughts, questions, suggestions and random rants.
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ontheWeb...

Ideabook

If you’re looking for design and marketing how-tos, or if you just 
want to see how an other designer does it, Ideabook is the place 
for you. Created by widely known graphic designer Chuck Green, 
Ideabook offers plenty of project ideas and design tips that all 
designers, advanced to beginner, will find valuable.  

Remember to check out “This Week’s Idea” at ideabook.com

morgueFile

This stock photography website gives you access to a large selection 
of high resolution digital images available for either corporate or 
public use. It lets you share your own images, and, best of all, it’s 
free. It also offers a useful search engine and a nice thumbnail 
arrangement that makes browsing through many images at once 
easy. 

Visit morgueFile at www.morguefile.com

JibJab

The history of JibJab dates back to when 2 brothers where inspired 
by an internet broadcast of a cartoon featuring a “dancing poo”. 
The brothers then launched JibJab Media out of their garage but 
quickly found success. Their hilarious flash animations, including 
the election parody “This Land”, can be viewed on the website. 
You can also become a “JibJabber” and show off some of your own 
animations and videos.

Moe-zee-on over to www.jibjab.com

�Issue 8 - August 2006

http://ideabook.com
http://www.morguefile.com
http://www.jibjab.com


RaphaelDuchesne

Raphael is an up and coming graphic 
designer who has just graduated from 
the graphics program at Canadore 
College. Although pursuing a career in 
the commercial arts, he is also known 
to dabble in fine arts. The following 
is a collection of illustrations that he 
completed during his final year in the 
program.

More: www.raphael.graf-ix.org

©2006 Raphael Duchesne. All Rights 
Reserved.
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ShaunStratford

“They speak for themselves, Muskoka’s 
beautiful”

That was the note that accompanied 
these images, and it really is all that 
needs to be said.

©2006 Shaun Stratford. All Rights 
Reserved.
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ShaunStratford

Shaun is the photographer behind 
Clik, based in Dundas, Ontario. 

More: forums.imgmagazine.net or 
shaunstratford@cogeco.ca

©2006 Shaun Stratford. All Rights 
Reserved.
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CHIllanDsHaKeWeLL

CHILL AND SHAKE WELL BEFORE SERVING

FILTERED WATER;

 Everything I know is refined

 Filtered and distilled until all meaning is lost

 My entire life extracted from a few insignificant moments

FRUIT JUICES FROM CONCENTRATE;

 Reduced to manageable memories

 From which I’m to take enough to fill in the blanks

 To interpolate my life from their scattered and meaningless occasions

(ORANGE, LEMON, GRAPEFRUIT, TANGERINE AND LIME);

 They send me different flavours

 Make me believe this new trifle’s better than the last

 They present to me select snapshots to make it appear to be sweeter

SUGAR/GLUCOSE-FRUCTOSE;

 But it is to no avail

 For I’ve seen the truth, they cannot deny me that

 No matter what they might do now, I know the truth and I have seen the light

BrandonMcGregor

Really I can’t write. But every so often 
I feel the need to put pen to paper and 
the results are scary. Like this. We all 
knew that no good could result from a 
poem inspired by the list of ingredients 
on a bottle of juice. And yet...

More: brandon.graf-ix.org

©2002 Brandon McGregor. All 
rights reserved.
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CONCENTRATED WATER EXTRACT OF ORANGE;

 I now know of that which they do

 Know that they suck dry the very sweetness of it

 And when they discover that I know, they sprinkle in choice ingredients

CITRIC ACID (CONTROLS TARTNESS);

 Hoping I won’t sour on it

 But how could I hope to find joy and happiness

 If I know everything they give me is engineered to a purpose

NATURAL FLAVOUR;

 And given under false pretences

 Under the delusion that this is what real life is

 That there is nothing more beyond what they show, beyond what they choose to play

RETURN FOR REFUND WHERE APPLICABLE.

 But I don’t want it anymore

 I want the cold, hard truth regardless of its nature

 Even if it shakes me to the core and shatters all that I thought I knew

 At least then I know it’s real.
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